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THE WAY WE ACT 



GREENWAYTM EVOLUTION

To steer new development to more sustainable products, Inventec launched its 
GreenwayTM approach in 2012. New developed products had to significally
improve sustainable impact parameters in order to receive the Greenway label

10 years later, we evaluated the GreenwayTM concept and based on the experience 
gathered, we can now take the next decisive step further.

2012 – LAUNCH GREENWAY

2022 – GREENWAYTM 2.0

Décisions durables - 2012 Formule Verte – June 2013Le Parisien - 2012



WHAT IS GREENWAYTM 2.0?

The objectives stay the same: limiting our environmental impact 
and helping our customers reducing theirs. 

GreenwayTM embodies now everything we do from a sustainable 
point of view. The way we develop, manufacture and sell our 
solutions.

THE WAY WE THINK, THE WAY WE ACT



GREENWAYTM PILLARS
THE WAY WE THINK, THE WAY WE ACT

Evaluate and compare the safety & 
environmental impact of our products

Our services to help our customers 
to reduce the environmental impact 

Projects to reduce the environmental 
impact of our operations and become 
CO2  neutral

21%
GreenwayTM score

▪ ECOPROGRAM: service for solvent 
recycling & eco-consultancy

▪ Packaging change to use less 
plastic & waste

▪ Less paper use

▪ Less energy use & renewable 
energy sources.

▪ …

▪ Waste management advices





AN EASY WAY TO COMPARE PRODUCTS

A product with an impact score between 0 and 33% receives the GREENWAY label.

▪ The GREENWAY SCORE are displayed on our technical datasheets.

▪ All our products, even with an impact score above 67% are in line with current European regulations. With Greenway we 
go beyond legislation and we make a judgement on environmental impact based on our many years of experience.  

AUDITED & APPROVED BY



PRODUCT CHARACTERISTICS

Product characteristics have impact on health & the environment. 
Defining which features have an impact, is the first step in knowing 
which ones should be limited.

▪ Reduce impact for human & nature

▪ Toxicity

▪ Increase safety of the product

▪ Flammability

▪ Corrosivity

▪ Reduce consumption of resources

▪ Raw materials

▪ Energy



CHOSEN PROCESS

Our products are dedicated for a certain process and each process has
different benefits and disadvantages regarding impact on sustainability. 

Reduction of impact in use 

▪ Saving water

▪ Emission reducing & capturing

▪ VOC

▪ GWP

▪ Favorizing the circular economy with Inventec
ECOPROGRAM: collection & recycling of polluted 
fluorinated solvents



COST CONSIDERATION

Sustainability can also be accompanied by cost reduction. 
Depending on the choice of process or product, less resources are 
needed and hence will drive the cost down.

Consideration of cost reduction:

▪ Water consuming

▪ Energy consuming

▪ Waste management

▪ Recyclability of the product & packaging

▪ Consumption of other consumables

▪ Materials investment & comparison of processes 



SUPPLY CHAIN

Greenway approach also means involving the whole supply chain 
to reduce product impact. 

Reduction of the logistic footprint:

▪ Decrease transportation distance by local production

▪ Storage & location

▪ Packaging optimization 



HOW THE PRODUCT SCORE IS CALCULATED?

INDICATORS ON HUMAN HEALTH

▪ Flammability

▪ Toxicity

▪ Corrosivity

▪ Risks of raw materials

Measurable indicators are considered to calculate product impact:

INDICATORS ON ENVIRONMENT PROTECTION & 
RESOURCES MANAGEMENT

▪ Water consumption

▪ Energy consumption

▪ Origin of raw materials (biobased, recycled, ...)

▪ Waste management

▪ Emissions reduction

▪ Recyclability of the product & packaging

▪ Circular economy possibilities with our 
ECOPROGRAM

▪ Consumption of other consumables

▪ Comparison of process



FROM INDICATORS TO THE GREENWAY SCORE

A TABLE TO CENTRALIZE ALL THE PRODUCT DATAS 

For each product, the Greenway scoring table is filled up. Each impact indicator 
is represented and correspond to points to add or to deduct. The total points 
received are then converted into an impact percentage.

▪ Datas reported into the table are in mainly based on the MSDS product

▪ Datas reported are based on European legislation. The table & the product 
score will evolve according to changes in legislation in a continuous 
development approach.



FOR EACH PRODUCT RANGE DEDICATED IMPACT INDICATORS 

SOLDER
PASTE & FLUXES

CLEANING FLUIDS COATINGS

Due to the nature of the product and the application it is used for, the impact indicators are adapted 
for each product range (cleaning, solder paste, solder flux, coating)



CLEANING



HOW THE PRODUCT SCORE IS CALCULATED?

ON HUMAN HEALTH

▪ Flammability

▪ Toxicity

▪ Corrosivity

▪ Risks of raw materials

Measurable indicators are considered to calculate product impact:

ON ENVIRONMENT PROTECTION

▪ Global Warming Potential (GWP)

▪ Volatile Organic Compounds (VOC)

▪ Water & earth impact (H phrases)

▪ Sustainability of  raw materials used

| CLEANING

ON RESOURCES MANAGEMENT

▪ Water consumption

▪ Energy consumption

▪ Waste management

▪ Recyclability of product & packaging 
ECOPROGRAM

▪ Consumption of other consumables

▪ Comparison of process

▪ Requirements on process equipment 
(IEC/ATEX)



S T E N C I L  C L E A N I N G

IPA
▪ Needs ATEX/IEC equipment
▪ VOC
▪ Toxicity

TOPKLEANTM EL 606 
▪ No flash point
▪ No VOC
▪ No hazardous substances
▪ Contains renewable raw materials

54,5 %

3,6 %

EXAMPLE BY APPLICATION: STENCIL CLEANING

| CLEANING



PCB ’ s C L E A N I N G

TOPKLEAN EL 20P
▪ High flash-point
▪ Non-toxic
▪ No GWP
▪ No water consumption

PROMOSOLV 70 ES
▪ No flashpoint
▪ No water consumption
▪ Can be returned for recycling and re-use

22 %

41 %

PROMOCLEAN DISPER 707
▪ Non-flammable
▪ Non-toxic
▪ Low environmental impact : 

concentrated product
▪ Long bath life

28 %

CO-SOLVENT

VAPOR PHASE

AQUEOUS

EXAMPLE BY APPLICATION: PCB’s CLEANING

| CLEANING



V A C U U M  P R O C E S S

TOPKLEAN MC 1153
▪ High-flash point
▪ Low environmental impact: No GWP
▪ No water consumption

TOPKLEAN ORGANIC
▪ bio-based solvent
▪ Vegetal waste materials
▪ No risk labelling
▪ No water consumption
▪ High flash point

47 %

0,1 %

TOPKLEAN MC 20D
▪ High-flash point
▪ Low environmental impact: No GWP
▪ Non-toxic
▪ No water consumption34 %

84,8 %
PERCHLOETHYLENE

EXAMPLE BY PROCESS: VACUUM

| CLEANING



P E R C H L O E T H Y L E N E

PROMOCLEAN TP 1113
▪ Concentrated product
▪ Non-toxic & no CMR substances

33 %

PROMOSOLV 70

41 %
84,8 %

TOPKLEAN MC 20D
▪ High-flash point
▪ Low environmental impact: 

Low GWP & no VOC
▪ Non-toxic34 %

AQUEOUS

VACUUM

VAPOR PHASE

▪ High-flash point
▪ Low environmental impact: No GWP
▪ Non-toxic

EXAMPLE BY PRODUCT SUBTITUTION

| CLEANING



N P B
33 %

PROMOSOLV 70

41 %
100 %

TOPKLEAN MC 20D

34 %

AQUEOUS

VACUUM

VAPOR PHASE

PROMOCLEAN TP 1113
▪ Non-flammable
▪ Non-toxic & no CMR substances
▪ Low environmental impact

▪ No flash-point
▪ No water consumption
▪ Circular economy

▪ High-flash point
▪ Low environmental impact: No GWP
▪ Non-toxic
▪ No water consumtion

EXAMPLE BY PRODUCT SUBTITUTION

| CLEANING



> 70 %

PROMOCLEAN DISPER 10
▪ Non-flammable
▪ Non-toxic & no CMR substances
▪ Low environmental impact
▪ Long bath life29 %

PROMOCLEAN TP 186B
▪ Non-flammable 
▪ Non-toxic & no CMR substances
▪ No chemical risk
▪ Low volatility reduces VOC 

emission

8 %

QUICKSOLV DEF 90
▪ No flashpoint
▪ Non-toxic
▪ Can be harmful for aquatic life
▪ Circular economy36 %

74,7 %

79,8 %

BORATE
COMPOUNDS

NMP

ACETONE

AQUEOUS

SOLVENT

AQUEOUS

35,2 %

EXAMPLE BY OTHER PRODUCT SUBTITUTION

| CLEANING



EXAMPLE PROMOCLEAN TP178 vs ACIDIC COMMODITY PRODUCTS

| CLEANING



EXAMPLE TOPKLEAN ORGANIC vs CHLORINATED COMMODITY PRODUCTS

| CLEANING





ADVANTAGES
ECOPROGRAM

▪ Reduce the amount of waste

▪ Avoid cost of destruction

▪ Buy recycled solvent at lower 
cost

▪ Improve your company’s 
environmental image.



ATTENTION POINT

ECOPROGRAM

Transport of waste and recycling is 
in some regions strictly regulated. 
For this reason, our ECOPROGRAM 
offer can vary from one location to 
another depending on local 
regulations

ECOPROGRAM





REDUCING THE IMPACT OF OUR OPERATIONS 

R U N N I N G  P R O J E C T S

F U T U R E  P R O J E C T

▪ Garden development on our production facilities

▪ Better recycable solder paste jars

▪ Better recycable drums

▪ Paperless order process (Switserland – pilot plant)

▪ New production & R&D building Inventec France           
(more sustainable building)

▪ New more advanced recycling unit in France

▪ Solar panels on production and storage roofs

▪ Rain water collection

▪ ...

TARGETS

▪ CO2 Net Zero operations

▪ Reduction of waste

▪ Reduction of resources



THANK YOU

w w w . i n v e n t e c . d e h o n . c o m

INSP IR ING INNOVATION

FOR YOUR ATTENTION
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